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Why are we here?
Media Literacy in English Language Teaching
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What is going on?
Media Literacy in English Language Teaching
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How do we feel?
Media Literacy in English Language Teaching
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What are we doing?
Media Literacy in English Language Teaching
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How long does Gen Z spend 
watching TV each day?

a) Less than 1 hour
b) 1-2 hours
c) More than 2 hours
d) They don’t watch TV
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How long does Gen Z spend watching TV?

a) Less than 1 hour
b) 1-2 hours
c) More than 2 hours
d) They don’t watch 

TV



How long does Gen Z spend on 
social media each day?

a) Less than 1 hour
b) 1-3 hours
c) 3-5 hours
d) More than 5 hours
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How long does Gen Z spend on social media?

a) Less than 1 hour
b) 1-3 hours
c) 3-5 hours
d) More than 5 hours



Which platform do they use 
most?

a) Facebook
b) TikTok
c) Twitter/X
d) YouTube
e) Instagram
f) Snapchat
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Which platform do they use 
most?

a) Facebook
b) TikTok
c) Twitter/X
d) YouTube
e) Instagram
f) Snapchat



What about you?

● How much do you use your 
phone each day?!?

● How many times do you check 
your phone?!?

● How many taps/clicks/swipes?!?



On average…

● 5 hours 24 minutes/day
● 96 times per day – once every 10 minutes
● 2,617 taps/clicks/swipes per day

Zippia. "20 Vital Smartphone Usage Statistics [2023]: Facts, Data, and Trends On Mobile Use In The U.S." Zippia.com. 
Apr. 3, 2023, https://www.zippia.com/advice/smartphone-usage-statistics/



Can we start small?
Media Literacy in English Language Teaching
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ACTIVITY #1
Raising awareness about media use
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WARM UP: TAKING STOCK

Without looking inside your bag or backpack ... 

Make a list of everything in there. Take 60 seconds to make 
the most complete list you can. 

Directions



KEY VOCABULARY

Inventory

A complete list of items or actions



How is an inventory of activities different from an 

inventory of objects?

Directions:

1. Take a moment to think silently about this question.

2. Then, take turns sharing your response with your partner.

ACTIVITY: THINK-PAIR-SHARE



What? When?

What are the media you're  
consuming (or creating)?

For example, are you watching 
a movie? Searching for videos 
on YouTube? 

Playing online games?

What device(s) are you using to 
consume (or create) the media?

When are you consuming 
(or creating) the media?

What day of the week?

What time of day?

What else is happening at this 
time (e.g., during dinnertime, 
right after waking up in the 
morning, etc.)?

How much are you consuming?

How long did you spend 
consuming (or creating) the 
media?

How often do you consume 
the media?

What makes a healthy media plan for me?

How much?



What are some of the effects—positive and negative—of 

media use? 

Directions:

1. Take a moment to write a response to this question.

2. Then, take turns sharing your response with your partner.

ACTIVITY: WRITE-PAIR-SHARE





OBSERVE + ANALYZE IMAGE

Source: Center for Humane Technology, 2018. 

What do you notice 
in this graphic?

What stands out 
to you?

http://humanetech.com/app-ratings/


KEY VOCABULARY

Media balance

Using media in a way that feels healthy and in balance with other 
life activities (family, friends, school, hobbies, etc.)



KEY VOCABULARY

Guideline

A set of criteria or piece of advice for how to do something



1. [Capture student responses here.] 

Guidelines for Media Balance







ACTIVITY #1 Reflection

Learning English 

• Vocabulary

• Grammar

• Four skills

Integrating Media Literacy

•

•

•

•



ACTIVITY #1 Reflection

Learning English 

• Vocabulary: Items in bag, days of 
week, times of day

• Vocabulary: inventory, guideline, 
balance

• Speaking practice (Think-Pair-Share)

• Writing practice (My Media log)

• Grammar:  Modals “I could charge my 
phone in another room.” “I can turn 
off notifications.”

• Grammar: Adverbs of frequency

Integrating Media Literacy

• Awareness of media consumption

• Analysis of how media affects self

• Discussion of tactics/controls

• Creation of personal plan



ACTIVITY #2
Visual Thinking Strategies
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Visual Thinking Routines

1. What’s going on in this picture?

2. What do you see that makes you say that?

3. What more can you find?



1. What’s going on in this picture?
2. What do you see that makes you say that?
3. What more can you find?





1. What’s going on in this picture?
2. What do you see that makes you 

say that?
3. What more can you find?





1. What’s going on in this picture?
2. What do you see that makes you say that?
3. What more can you find?







National Association for Media Literacy Education
https://namle.net/resources/key-questions-for-analyzing-media/



ACTIVITY #2 Reflection

Learning English 

• Grammar

• Vocabulary 

• Four skills

Integrating Media Literacy

•

•

•

•



ACTIVITY #2 Reflection

Learning English 

• Grammar: formation of 
questions

• Functional grammar: 
suggestions/guessing

• Vocabulary in context

• Speaking-Listening practice

Integrating Media Literacy

• Encouraging a habit of asking 
questions

• Fact checking of assumptions

• Fostering critical thinking 

• Visual literacy



Where can we learn?
Professional Development for Teachers
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https://www.openenglishprograms.org/UpcomingMOOCs

Module 1: Introduction to English for Media Literacy for Educators

Module 2: Approaches and Strategies for Media Literacy Education

Module 3: Managing Student Media Consumption and Production

Module 4: Language for Teaching English for Media Literacy

Module 5: English for Media Literacy Unit Planning



https://veryverified.eu/
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https://veryverified.eu/



Study of the U.S. Institutes (SUSI)
• Secondary School Educators, Scholars, 

University Student Leaders

Fulbright Scholars
Fulbright Teaching Excellence 
Achievement (TEA)

Online Professional English Network 
(OPEN) Scholarships

English Language Fellow & Specialists
Fulbright English Teaching Assistants

https://ee.usembassy.gov/

https://lt.usembassy.gov/


Relax! 
You can do this! 
Professional Development for Teachers
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Resources
http://bit.ly/eltmedialit

• Courses

• Websites

• Fact Checkers

• Games

http://bit.ly/eltmedialit


Jennifer Uhler
uhlerjl@state.gov
relotallinn@state.gov

U.S. Embassy Tallinn
ee.usembassy.gov

Tiiu Vitsut
vitsutt@state.gov
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